Al Visibility Checklist

Original checklist for Al-search reporting. Uses no third-party screenshots and no invented metrics.

How to use this

Work top to bottom once to baseline the brand, then re-run the prompt matrix each reporting cycle. Record dated
observations only; never claim a stable Al ranking.

Entity clarity

State the brand name, category, audience, location or market, and differentiators in language that can be cited
consistently. Confirm the Organization schema and the About page agree with each other.

Answer-ready pages

Map priority prompts to pages that directly answer the problem, name the audience, and support claims with owned
evidence. A page that only mentions the topic is not answer-ready.

Citation tracking

For each prompt and engine, record the date, whether the brand was cited, which page or competitor was cited
instead, and the gap to close. Treat every cell as a dated sample.

Gap to action

Convert each observed gap into one concrete fix: a page update, a schema addition, an internal link, or new
supporting content. Tie the fix to a specific URL, not a vague intent.

Reporting caveat

Al answers are volatile and vary by session and region. Report direction and evidence quality across cycles, not a
single snapshot or a permanent ranking claim.

Entity definition About page, service pages, Organization schema Clarify ambiguous brand descriptors

Prompt coverage Dated prompt samples per engine Map uncovered prompts to pages
Citation target Owned URLs cited or missing Strengthen answer-ready sections
Schema health Rich Results test output Fix invalid or missing schema
Competitor cited = Competitor URL appearing instead Close the specific content gap

Report note Confidence level and date Avoid stable ranking claims



